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With	 the	 convergence	 of		

IP-based	 applications	

across	multiple	platforms,	

the	surge	toward	realizing	the	tech-

notopian	dream	of	unified	commu-

nications	has	swept	the	information	

and	 communications	 technology	

(ICT)	industry.	Fueling	this	growth	are		

enhanced	 conferencing	 tools,		

increased	user	familiarity	and,	more	

recently,	an	economy	that’s	making	

everyone	think	twice	about	travel.

If	you’re	in	the	business	of	conferenc-

ing,	this	is	great	news,	backed	by	the	

following	new	findings:

Research	for	the	Telecommunications	

Industry	 Association’s	 (TIA)	 annual	

ICT Market Review & Forecast	 shows	

that	revenue	for	conferencing	in	the	

United	 States	 is	 booming.	 Sales	 in	

video	conferencing	 rose	 from	$600	

million	 in	 �007	 to	 $765	 million	 in	

�008,	and	are	projected	to	skyrocket	

to	$1.5	billion	in	�01�.	Projections	for		

Web	 conferencing	 are	 even	 better:	

Sales	 hit	 $1.�	 billion	 in	 �008	 and	

should	grow	to	$�.5	billion	by	�01�.

According	to	Yankee	Group	Research,	

Inc.’s	 Anywhere	 Enterprise—Large:	

�008	 US	 Fixed-Mobile	 Conver-

gence/IP	 Communications	 Survey		

(November	 5,	 �008),	 Web	 confer-

encing	 has	 already	 been	 deployed		

by	65	percent	of	survey	respondents.		

An	 additional	 33	 percent	 plan	 to	

deploy	 it	within	one	to	three	years.	

Room-based	 video-conferencing	

numbers	 are	 also	 extremely	 good,	

with	 a	 55	 percent	 deployment	 rate	

and	 �7	 percent	 more	 planned.		

For	 desktop	 video	 conferencing,	

deployment	 is	 37	 percent,	 with	 an	

additional	37	percent	planned.

Along	 with	 conferencing’s	 produc-

tivity	boost,	it’s	also	a	green	solution		

that	can	help	companies	respond	to		

the	 global	 mandate	 for	 a	 cleaner	

environment	 by	 reducing	 the		

environmental	 impact	 of	 travel-	

related	pollution.	

A	joint	goal	of	encouraging	greener	

business	 practices	 inspired	 TIA	 and	

InfoComm	 International	 to	 request	

that	the	U.S.	Green	Building	Council	

(USGBC)	award	Leadership	in	Energy	

and	 Environmental	 Design	 (LEED®)	

points	 to	 companies	 with	 on-site	

video	conferencing	facilities

Of	 course,	 conferencing	 tools	 are	

not	quite	enough	to	realize	the	 full		

potential	 of	 this	 technology.	 It’s	

going	 to	 be	 necessary	 to	 continue	

to	 build	 out	 the	 broadband	 infra-

structure	 that	 enables	 ever-greater	

speeds	 and	 bandwidth	 for	 applica-

tions	such	as	desktop	conferencing	

and	multimedia	collaboration.

The	 incoming	 administration	 has	

emphasized	 broadband	 infrastruc-

ture	expansion	as	a	key	to	economic	

stimulus.	Meanwhile,	TIA	is	working	

to	educate	 lawmakers	and	the	new	

administration	about	the	benefits	of	

increased	deployment	of	broadband	

networks	 to	 maximize	 productivity	

of	our	 industries	and	our	economy,	

and	 unequivocally	 affect	 public	

safety,	 education,	 health	 care,	 and	

countless	other	 functions	 in	Ameri-

cans’	daily	lives.

Conferencing	 clearly	 has	 become		

a 	 n e c e s s a r y		

component	 for	

success	in	every	

e c o n o m i c		

sector,	 and	

b r o a d b a n d	

solutions	 for	 unified	 communica-

tions	will	help	the	ICT	industry	attain	

new	heights.	

BY:	GRANT	SEIFFERT,	President	of	the	Telecommunications	Industry	Association

Grant	Seiffert
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Call us at 1-877-REGUS-95
to book your conference today. 
Or visit regus.com/connect
for more information.

1000 locations | 450 cities | 75 countries

Regus makes videoconferencing easy, with turnkey 
solutions that save your organization time and money.

Our studios feature state-of-the-art Polycom equipment 
and ongoing technical support, with administrative 
services also available. We take care of all the details, 
so you don’t have to. *Terms and conditions apply. Please see regus.com/connect for more details.

 Connect.
With the world’s largest videoconference network.

  Get your first hour       

FREE
when you book a Regus 
videoconference for your
company today.*
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Web	 and	 video	 conferenc-

ing	 holds	 great	 appeal	

for	companies	seeking	to	

demonstrate	 their	 commitment	 to	

reducing	cost	as	well	as	their	carbon	

footprint.	Yet,	as	with	any	new	tech-

nology,	there	is	always	an	issue	over	

picking	 the	 vendor	 who	 matches	

performance	 expectations	 within	

budgetary	restrictions.

As	companies	start	to	take	an	increas-

ingly	tough	stance	against	unneces-

sary	 expenditure	 while	 also	 showing	

they	 care	 for	 the	 environment,	

Guillermo	 Rotman,	 CEO	 of	 Regus	

Americas,	believes	many	companies	

are	looking	for	quality	and	simplicity	

so	they	can	get	the	most	from	their	

executives’	time.	

Due	to	the	service	being	a	high	quality,		

studio-based	 solution,	 Rotman	 re-

veals	that	Regus	 is	not	 just	used	for	

meetings	 between	 co-workers	 but	

also	 the	 stars	 of	 the	 screen	 and	 the	

boardroom.

“People	 are	 using	 our	 studios	 for	

many	 things,	 not	 just	 face	 to	 face	

meetings,”	he	adds.	

“We	have	a	lot	of	stars	and	top	busi-

ness	 people	 that	 use	 the	 service	 so	

they	 can	 be	 in	 one	 place	 yet	 they	

appear	 on	 a	 screen	 elsewhere	 to		

address	 an	 audience.	 We	 have	 a	

lot	 of	 companies	 using	 our	 six	

hundred	 studios	 so	 a	 person	 can		

appear	to	a	 lot	of	people	 in	different	

locations.	 A	 person	 giving	 training,	

for	example,	can	interact	with	several	

offices	around	the	world	at	once.	You	

only	 have	 to	 think	 of	 the	 huge	 cost	

saving	for	getting	all	those	people	to	

one	location	to	realize	why	they	want	

to	 use	 video	 conferencing	 but	 still	

need	a	high	quality	service.”

Save time and money
The	message	that	corporate	America	

must	 take	 a	 responsible	 look	 at	 its	

travel	 budgets	 is	 the	 most	 power-

ful	 driving	 force	 which	 Greg	 Plum,	

Channel	 Manager	 at	 Conference	

Group	 reveals	 is	 influencing	 clients,	

particularly	those	 looking	to	reduce	

international	air	travel	bills.

“One	 customer	 began	 conducting		

interviews	with	job	applicants	in	India	

via	 our	 video	 conferencing	 service,”	

he	explains.

“This	afforded	the	client	the	ability	to	

conduct	a	‘face-to-face’	meeting	at	a	

fraction	of	the	cost	and	time	required	

to	 travel	 from	 the	 States	 to	 India.	

Web	and	video	conferencing	services	

allow	businesses	to	reduce	unneces-

sary	 travel,	 while	 maximizing	 their	

virtual	footprint,	allowing	them	more	

productive	use	of	their	time	so	they	

touch	 more	 customers	 in	 a	 shorter	

period	of	time.”

This	obviously	has	very	real	benefits	

of	deepening	client	relationships	but	

also	 allows	 companys	 to	 show	 they	

take	the	responsibility	of	cutting	cost	

and	 carbon	 emmissions	 very	 seri-

ously.

Lower travel costs through responsible financial decisions Philippe Schwartz,  
CEO	ooVoo

Web	conferencing	is	not	just		
a	 business	 tool.	 People	 are	 using		
video	communiction—multiparty		video		
conferencing	 or	 face-to-face	 video	
calling—to	 connect	 with	 colleagues,	
family	 and	 friends	 anywhere,	 anytime.	
Many	of	the	features	that	attract	ooVoo		
business	 users:	 high-quality	 video	 and	
audio,	 a	 simple	 download	 and	 instal-
lation	 process,	 file	 sharing	 and	 porta-
bility	 (connect	 from	 the	 office,	 from	
home	 or	 on	 the	 road)	 also	 appeal	 to	
individual	 users.	 Business	 users	 use	
ooVoo	 to	 telecommute,	 hold	 team	
meetings	 across	 multiple	 offices,	 or	 to		
interview	 job	 candidates.	 Our	 non-
business	 users	 send	 video	 messages		
instead	 of	 greeting	 cards,	 host	 book	
clubs,	or	use	ooVoo	video	calling	to	en-
hance	 their	 long-distance	 romantic	 or	
family	relationships.	While	nothing	sub-
stitutes	 for	 seeing	 someone	 in	 person,	
a	high-quality	video	call	solution	that’s	
easy-to-use	 and	 affordable	 (ooVoo	 has	
free	and	premium	plans)	makes	staying	
connected—beyond	a	phone	call,	email	
or	text	message—an	everyday	reality.
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The	RHUB	TM-�00	web	conferencing	appliance	

provides	a	cost	effective	alternative	to	hosted	

web	conferencing	services.	The	one-time	pur-

chase	is	paid	back	within	three	to	five	months	

by	savings	from	subscription	fees	to	web	con-

ferencing	 services.	 With	 TM-�00,	 you	 benefit	

from	on-premise	security,	unlimited	meetings	

and	 users,	 meetings	 branded	 with	 your	 com-

pany	 name/logo	 and	 easy	 integration	 into	

you	 internal	 systems.	 Also,	 it	 comes	 with	 free	

audio	 conference	 service.	 No	 IT	 maintenance	

is	needed.	The	RHUB	patent	pending	no-down-

load-of-any-kind	feature	makes	 it	easy	 for	ev-

eryone	to	join	your	meetings	within	5	seconds	

from	 a	 browser	 of	 cross-platforms:	 Windows,	

Mac,	Linux,	Unix	and	iPhone.

www.rhubcom.com
888-633-8155

InstantPresenter	allows	businesses	and	individ-

uals	to	produce	high	quality	webcasts,	webinars,	

video	conferences	and	web	conferences.		Pre-

senters	are	able	to	broadcast	live	video,	audio,	

share	slides	or	their	screen,	conduct	interactive	

polling,	take	questions	from	the	audience	and	

much	more.	 	By	eliminating	the	need	 for	any	

downloaded	software	to	be	installed,	InstantP-

resenter	makes	the	experience	for	viewers	and	

presenters	alike	as	easy	as	possible.

In	 tough	 economic	 times,	 businesses	 every-

where	are	looking	for	ways	to	connect	to	cus-

tomers	while	trimming	expenses	and	improving	

productivity.

eBLVD	Web	Conferencing	and	Remote	Access	

solutions	are	helping	thousands	of	companies	

empower	 their	 workforce	 with	 cost-effective,	

feature-rich	web	conferencing	and	remote	ac-

cess	 solutions.	 Our	 unlimited-use	 plans	 start	

at	only	$15	per	month.	Switch	today	and	save	

70%!

If	you	were	to	ask	the	average	business	per-

son	if	they	truly	enjoy	the	process	of	catch-

ing	 numerous	 flights	 around	 the	 world	 to	

meet	colleagues	and	clients,	most	would	prob-

ably	admit	they	would	prefer	to	travel	less	yet	

still	be	a	familiar	face	to	their	contacts.	

At	the	same	time,	as	the	recession	bites,	com-

panies	 are	 becoming	 increasingly	 aware	 of	

their	dual	responsibility	to	cut	travel	budgets	as	

well	as	meet	longer	standing	commitments	to	

reduce	their	carbon	footprints.	Hence,	the	ap-

peal	of	reducing	travel	through	web	and	video	

conferencing	holds	great	appeal	for	American	

companies	and	their	staff.

In	fact,	according	to	Glenn	Fleischman,	President	

of	 web	 conferencing	 provider	 Arkadin	 North	

America	 (for	 further	 information	 see	 page	 �),	

there	 are	 benefits	 which	 go	 beyond	 reduced	

travel	budgets	and	carbon	emissions.

“The	most	obvious	and	well-documented	ben-

efit	is	reduction	of	travel-related	environmental	

effects	such	as	carbon	footprint	expansion	and	

natural	resource	depletion,	but	there	are	posi-

tive	health	benefits	as	well,”	he	says.

“Reducing	 travel	 cuts	 down	 on	 fatigue,	 stress	

and	sick	time	which	puts	less	strain	on	compa-

nies,	families	and	the	health	care	system.”

Human touch
Nevertheless,	 a	 common	 concern	 among	 ex-

ecutives	is	that	whilst	they	can	see	the	benefit	

of	 remote	collaboration,	both	 in	financial	and	

environmental	 terms,	 there	 is	 still	 a	 lingering	

concern	that	technology	could	take	the	human	

element	out	of	dealing	with	contacts	and	bond-

ing	teams	of	colleagues.	However,	in	many	cases	

the	opposite	can	be	true,	Fleischman	reveals.	

	“Remote	 collaboration	 (RC)	 technologies	 will	

never	 completely	 replace	 face	 to	 face	 busi-

ness	 travel	 but	 that’s	 not	 really	 the	 goal,”	 he	

explains.

“While	 a	 portion	 of	 face	 to	 face	 business	 is	

migrating	 to	 RC,	 my	 view	 is	 that	 most	 of	 the	

increase	in	RC	usage	involves	finding	new	and	

more	 effective	 ways	 to	 communicate	 infor-

mation.	 For	 example,	 instead	 of	 traveling	 to	

see	a	customer	four	times	per	year,	perhaps	a	

company	will	only	travel	one	or	two	times	for	

a	face	to	face	visit,	but	using	RC	tools	it	might	

also	interact	with	the	client	an	additional	six	to	

ten	times	per	year.	So	the	total	number	of	 in-

teractions	actually	increases	and	hopefully	the	

relationship	deepens.		I	see	RC	as	one	of	several	

tools	 in	 the	 suite	 of	 communication	 options	

and	primarily	a	way	to	increase	interaction;	not	

simply	to	replace	one	form	of	communication	

with	another.”

Although	economic	and	environmental	factors	

are	significant	and	often	encourage	a	business	

to	investigate	web	conferencing	vendors,	feed-

back	from	video	and	web	conferencing	vendors	

suggests	that	these	are	not	the	only	factors	in-

volved.	For	companies	who	commit	to	the	tech-

nology	 in	 the	 long	 term,	 the	 deciding	 points	

tend	 to	 be	 increased	 output	 from	 employees	

who	are	better	utilized	in	and	around	the	office	

than	in	the	air	and	in	airport	lounges.

For	 this	 reason,	 once	 the	 downturn	 has	

prompted	 companies	 to	 examine	 travel	 bud-

gets	and	invest	in	web	and	video	conferencing	

it	would	appear	likely	that,	when	the	economy	

recovers,	interest	in	collaborative	technologies	

will	not	wane.

Remote Collaboration Stretches 
Budgets And Cuts Pollution

Secure Real-Time Collaboration

“The	 CollabWorx	 SRTC	 platform	 is	 a	 flexible,	

scalable,	 and	 secure	 online	 collaboration	 so-

lution	 that	 supports	 both	 asynchronous	 and	

real-time	communication.	Based	on	patented	

event-sharing	 technology,	 SRTC	 provides	 a	

suite	of	collaboration	tools	that	include	multi-

channel	audio,	HD	video,	secure	chat	&	instant	

messaging,	 virtual	 whiteboards,	 real-time	

document	editing,	GIS	 integration	&	 location	

based	 services,	 and	 desktop	 sharing.	 SRTC	 is	

platform-independent	and	can	be	tailored	to	

meet	specific	customer	requirements	to	enrich	

real-time	interaction	while	facilitating	informa-

tion	sharing	across	the	enterprise.”

www.instantpresenter.com
800-706-6762

www.eblvd.com
877-438-3258

www.collabworx.com
888-988-1688
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Randal A Lemke, PhD
Executive	Director,		InfoComm	International

The	reduction	in	travel	expenses	is	quickly	
seen	 in	 today’s	 economic	 environment.	
But	 after	 companies	 and	 organizations		
deploy	 conferencing	 they	 also	 begin	 to	 see	 that	 it	
turns	 airport	 and	 ground	 travel	 time	 into	 productive	
time.	They	are	also	able	to	include	more	relevant	staff		
members	 since	 their	 travel	 does	 not	 need	 to	 be	 ex-
pensed.	Finally,	in	today’s	environment	conferencing	is	
green.	The	reduction	of	carbon	usage	for	air	or	ground	
travel	is	significant.	Conferencing	also	has	a	rich	mix	of	
media	can	reduce	the	amount	of	paper	used	in	meet-
ings	and	can	save	meeting	records	for	later	usage.		

The	next	big	thing	in	conferencing	is	telepresence.	You	
can	now	conduct	conferences	 in	 life-size	 images	that	
are	HD	quality,	which	changes	the	way	people	interact.	
Sitting	across	a	virtual	table	from	meeting	participants,	
you	can	see	the	non-verbal	cues	that	are	so	important	
to	 communication.	 You	 can	 also	 hear	 and	 speak	 in	
natural	voice.	Participating	in	a	HD	quality	conference	
is	instantly	viewed	as	being	natural.	You	can	get	all	the	
messages	and	interact	easily.

Conferencing	companies	are	deploying	this	technology	
now	 and	 the	 future	 will	 only	 bring	 more	 telepresence	
capability	 and	 more	 ways	 for	 people	 to	 interact	 from	
their	conference	rooms	and	from	their	desktop.

Satellite For The Big Screen

The	technology	which	allows	roving	reporters	

to	 file	 stories	 from	 every	 corner	 of	 the	

globe	is	also	being	used	by	companies	for	

high	quality	video	conferencing.

Rather	 than	 rely	 solely	 on	 the	 terrestrial	 web	

or	 telephone	 infrastructures,	 satellite	 video		

conferencing	 can	 beam	 images	 of,	 say,	 a	 CEO		

address	to	multiple	offices	around	the	world	with	

picture	 and	 audio	 quality	 which	 Dori	 Schmitz,	

Director	of	Operations	at	SCS	Communications,	

claims	is	most	in	demand	from	companies	looking	

to	fill	a	large	screen.

“Clients	often	will	say	that	they	want	to	have	that	

‘Nightline’	look	or	something	similar,”	she	says.	

“It’s	used	most	often	for	medium	to	large	groups	

because	a	satellite	signal	provides	a	broadcast	

quality	signal	that	displays	well	on	a	large	screen	

projection	system.”

Flexibility key
Satellite	technology	often	needs	to	be	combined	

with	other	forms	of	telecommunications,	to	give	

a	truly	interactive	two-way	discussion	between	

the	typical	scenario	of	one,	or	a	small	group	of	

dispersed	speakers,	and	a	larger	audience.	Hence	

a	company	needs	to	discuss	its	needs	in	advance	

with	 a	 supplier	 to	 discover	 whether	 additional	

technology	is	required,	or	a	satellite	link	will	suffice.

“The	actual	design	of	the	satellite	videoconfer-

ence	varies	and	can	be	customized	to	meet	the	

specific	 needs	 of	 the	 meeting,”	 Schmitz	 adds.	

“Sometimes	the	message	just	needs	to	be	one-way;			

the	CEO’s	address	during	an	all	employee	meeting	

is	 a	 common	 example.	 Perhaps	 there	 will	 be	 a	

Q&A	session?	This	can	be	done	with	a	telephone	

line	 coming	 in	 from	 the	 remote	 sites,	 with	 the	

question	 and	 answer	 both	 being	 rebroadcast	

over	the	satellite	for	all	to	hear.	

“In	 other	 situations,	 various	 elements	 of	 the	

meeting	need	to	originate	from	more	than	one	

location;	maybe	the	CEO	is	 in	Los	Angeles,	 the	

Director	of	Marketing	is	in	Denver	and	the	CFO	is	in	

London.	A	hybrid	approach,	involving	a	combination	

of	 satellite	 broadcasts,	 telephone	 connections	

and	remote	downlinks	make	it	all	possible.”

Hence,	the	advice	is	to	pick	a	partner	with	care	

to	ensure	they	can	combine	technologies	around	

a	core	satellite	offering	 to	ensure	 the	 required	

quality	is	achieved	with	the	minimum	hassle.
Chat Without  
The Noise 

Dialing	in	to	listen	to	a	presentation	or	discuss		

a	project	with	several	colleagues	is	an	almost	

daily	routine	for	many	busy	business	people	

and	so	a	range	of	services	have	sprung	up	from	many	

audio	conferencing	vendors	to	connect	colleagues	

in	various	offices.

Although	many	companies	will	try	to	bring	together	

employees	and	clients	on	an	internal	phone	system,	

Dave	Rickert,	President	of	BroadData	cautions	that	

this	can	lead	to	inferior	quality	calls	on	the	one	device	

that	 people	 have	 long	 become	 accustomed	 to		

receiving	good	quality	audio.	Opting	for	a	dedicated	

call	conferencing	service	can	also	allow	experts	to	

ensure	a	call	is	as	clear	as	possible.

“Most	 phone	 systems	 were	 not	 designed	 for		

conference	calling.	Audio	conferencing	provided	by	

a	conferencing	service	provider	will	perform	much	

better,”	he	says.

“Poor	audio	quality	on	a	standalone	audio	conference	

is	often	attributable	to	noise	being	brought	into	a	

call	 by	 a	 participant	 who	 has	 static	 on	 their	 line,	

or	dialing	 in	 from	a	cell	phone.	We	have	technical	

support	that	can	be	requested	at	any	time	during	

an	audio	conference	if	there	are	any	sound	quality	

issues	and	the	tech	support	specialist	can	identify	

which	 participant	 is	 bringing	 the	 noise	 into	 the		

conference	 and	 resolve	 it	 by	 muting	 that	 line	 or	

asking	that	participant	to	drop	and	dial	back	in	an	

attempt	to	get	a	better	connection.”
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Web & Video Conferencing Explained

Video	conferencing	is	a	wonder	of	modern	

day	 communications.	 Rather	 than	 just	

hear	 someone	 on	 the	 phone,	 fast	 te-

lephony	 and	 internet	 networks	 allow	 people	

to	 send	 and	 receive	 video	 so	 they	 can	 see	 one		

another	and	interact	as	if	face	to	face.

In	 fact,	 web	 technology	 has	 progressed	 so	 far	

that	for	very	little	or	even	no	cost,	individuals	and		

companies	can	hook	up	a	web	cam	to	a	computer	

and	set	up	web	conferences	to	catch	up	with	work	

colleagues	or	friends	and	relatives.

The	 beauty	 of	 modern	 day	 communications	

means	that	people	can	not	only	see	and	hear	one	

another,	 they	 can	 collaborate	 on	 data,	 perhaps	

review	the	same	sales	figures	or	work	on	a	sketch	

of	a	prototype	together.

Check quality

Whilst	 there	 can	 be	 a	 vast	 array	 of	 choices	 for	

businesses	 and	 consumers,	 Costin	 Tuculescu,	

President	 and	 CEO	 of	 Cosnet	 (owner	 of	 Instant	

Presenter)	believes	 research	 in	 to	 the	quality	of	

the	technology	used	by	a	vendor	is	key.

“Ultimately,	 what	 people	 should	 take	 into		

consideration	is	the	overall	video	quality,	or	picture	

quality	of	the	conferencing	experience,	which	is	all		

dependent	on	something	called	the	‘codec’,”	he	says.	

“This	 stands	 for	 Compression-Decompression	

and	is	the	technology	that	takes	the	video	signal,	

compresses	it	and	transmits	it	over	the	internet.	

Depending	on	what	kind	of	codec	is	used,	picture	

quality	 will	 vary	 greatly—so	 be	 sure	 that	 when		

selecting	 a	 video	 conferencing	 technology,	 you		

pay	close	attention	to	this	factor	and	ask	questions!”

No more meetings?

Of	 course,	 one	 question	 that	 will	 always	 lurk	 at	

the	back	of	anyone’s	mind	is	whether	staring	at	a	

screen	will	ever	replace	human	contact?

“Meeting	up	in	person	is	much	more	natural	than	

video	conferencing	and	I	think	once	the	teleporter	

is	invented,	most	video	conferencing	companies	

will	go	out	of	business,”	Tuculescu	jokes.	

“Until	 then,	 video	 conferencing	 eliminates	 the	

need	 to	 travel.	You	 can	 meet	 face	 to	 face	 with	

someone	across	the	globe	from	your	own	desk—

what’s	better	than	that?		

“Web	 conferencing	 allows	 the	 sharing	 of		

documents,	computer	screens	and	ideas	over	the	

internet,	instantly.	In	many	cases,	this	technology	

leads	 to	 faster	 decision	 making,	 reduced	 travel		

times	 and	 costs,	 and	 faster	 communication	

capabilities	 which	 ultimately	 lead	 to	 better		

productivity.	“

Application Advancements 
for Web Conferencers

As	 broadband	 penetration	 has	 improved	

to	 give	 individuals	 and	 businesses		

sufficient	 bandwidth	 to	 conduct	 web	

conferences	between	computers,		so	too	has	the	

software	behind	each	vendor’s	service.

As	 use	 of	 the	 web	 has	 become	 more	 sophisti-

cated,	web	conferencing	has	had	to	stay	ahead	

of	the	curve	by	allowing	people	not	just	to	see	

and	hear	one	another	but	also	to	collaborate	on	

projects	and	integrate	web	conferencing	from	a	

third	party	vendor	in	to	a	company’s	own	systems,	

Marv	Toyer	at	eBLVD.com	explains.

“Individuals	and	businesses	both	want	an	afford-

able,	 multipurpose	 solutions	 that	 allow	 others	

outside	of	 their	network	 to	 interact	on	a	more	

personal	 level,	 share	PC	desktop	 materials	 and	

efficiently	conduct	hands-on	collaboration	and	

training,”	he	says.

“These	increased	collaborative	capabilities	include	

real-time	multi-point	audio,	video	and	text	sharing,	

the	ability	to	‘push’	electronic	documents,	handouts		

and	 user-surveys	 as	 well	 as	 vertical	 integration	

into	industries	such	as	e-learning.

“The	ability	to	seamlessly	integrate	a	web	confer-

encing	service	into	one’s	existing	Web	or	Intranet	

sites	 is	 very	 important,	 as	 is	 web	 conference		

archiving,	which	gives	users	the	ability	to	mark	it	

up	to	produce	asynchronous	content.	“

Going mobile
While	 the	 advances	 that	 allow	 integration,		

collaboration	and	support	largely	exist	and	are,	of	

course,	being	constantly	worked	on,	Toyer	believes		

home	users	and	businesses	will	find	there	are	fur-

ther	refinements	in	new	areas	web	conferencing	

vendors	are	either	working	on	or	wishing	for.

“Some	 features	 we	 will	 be	 examining	 include	

high-definition	(HD)	video,	support	for	multiple,	

concurrent	 presenters,	 and	 mobile	 phone	 and	

hand-held	device	support,”	he	says.

“In	fact,	the	feature	we	want	to	see	from	mobile		

and	hand-held	devices	is	the	capability	to	project	a	

web	conference	eight	inches	away	onto	a	wall.”

So	web	conferencing	vendors’	next	move	would	

appear	to	echo	the	move	of	online	services	on	

to	the	mobile	so	that	mobile	device	owners	can	

walk	and	talk	as	well	as	see	and	be	seen.
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CollabWorx combines the power of Telepresence, audio/video conferencing, and 
enterprise web collaboration to deliver a fully integrated online meeting solution to 
your desktop. Contact us at 888-988-1688 or visit our website at www.collabworx.com 
to learn more about our next-generation Secure Real-Time Collaboration platform.

Secure Real-Time Collaboration

Affordable and Convenient

With	 broadband	 networks	

already	in	place	and	many	

computers	shipping	with	

web	 cams,	 vendors	 are	 starting	 to	

be	able	to	offer	web	conferencing	at	

very	competitive	prices	and	even,	in	

some	instances,	for	free.

That	 is	 certainly	 the	 case	 at	 ooVoo	

where	CEO	Philippe	Schwartz	claims	

the	company	was	set	out	to	make	web	

conferencing	 affordable	 and	 hence,	

although	there	is	a	cost	for	upgrading	

beyond	 entry	 level,	 consumers	 can	

use	the	service	for	free.

“We	want	to	make	the	service	affordable,	

so	it’s	free,	though	for	a	small	monthly	

fee,	people	can	add	extra	features,	such	

as	video	conferencing	between	up	to	six	

people,	sharing	documents	and	recording	

video	conferences,”	he	explains.

Less hassle
Larry	Dorie,	CEO	of	RHUB	Communi-

cations	takes	a	different	approach	of		

having	a	web	conferencing	appliance		

inside	 a	 business	 so	 corporate	 IT		

systems	do	not	get	bar	access.

“The	number	one	barrier	to	web	con-

ferencing	 is	 blocking	 the	 download	

of	 client	 software	 by	 firewall	 policy,	

antivirus	 products,	 locked	 down		

computer	 or	 supported	 platform		

issues,”	he	says.

“Our	 ‘no	 download’	 technology	

overcomes	 this	 and	 we’ve	 invested		

heavily	 in	engineering	to	be	able	to	

deliver	 on	 a	 cost	 effective	 platform	

which	 is	also	green,	consuming	 less	

than	5	watts	of	power.”

David Hittinger
Digital	Samba	USA

It’s	 been	 said	 that	

“necessity	 is	 the	

mother	 of	 invention”;	 in	 tough	

times,	 scarcity	 drives	 innovation	

and	the	search	for	a	better	way	to	

do	business.	So,	candidly,	business	

is	booming	and	clients	can’t	get	

enough	 of	 what	 we’re	 offering.		

OnSync	 web	 &	 video	 products	

are	easy	to	buy,	and	simple	to	use.		

Ask	 us	 about	 the	 possibility	 of	 a	

no-cost	evaluation	subscription.

www.digitalsamba.com
800-961-4620

Better Security Is 
Within Reach
Communicating	over	 the	web	

will	 always	 bring	 a	 fear	 of	

hackers	but	Marek	Podgorny,	

President	of	security	specialists	Col-

labworx,	 is	 confident	 that	 web	 and	

video	conferencing	can	be	done	se-

curely	with	 little	extra	cost	securing	

connections.

	“Online	security	cost	is	normally	re-

flected	 in	 firewalls,	 VPNs,	 anti-spam	

and	anti-virus	solutions	but	well	de-

signed	conferencing	systems	do	not	

need	this	infrastructure,”	he	says.

“In	 fact,	 they	 cannot	 even	 use	 such	

systems	 because	 conferencing	 soft-

ware	must	connect	people	across	dis-

parate	security	infrastructures	which	

have	been	set	up	to	protect	different	

corporations	and	service	providers.

“So,	 security	 elements	 must	 be	 pro-

vided	on	the	application	level,	mean-

ing	 the	 conferencing	 application	

must	assume	the	worst	case	scenario,	

that	there	is	no	network-level	security,	

and	 provide	 functions	 such	 as	 data	

encryption	itself.	Hence,	deployment	

of	 conferencing	 applications	 does	

not	 typically	 involve	 any	 hardware	

additions	to	the	set	of	devices	secur-

ing	the	network.”
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Technology advances in the corporate environment present challenges to even the most established 
businesses. Info Comm 09, the largest pro-AV show in the world, is ready to help your business tackle those 
challenges. With the newest advancements in conferencing, projection, 
digital signage and tele  communications, InfoComm has it covered. 
InfoComm features a Unifi ed Collaborative Conferencing Pavilion, HD 
Conferencing & Telepresence Showcase and more!  

Don’t miss this opportunity to fi nd all the latest technology, education 
courses and corporate connections you require for the continued success 
of your business. Register today at www.infocommshow.org! Be sure to 
enter VIP Code MZBX3 to receive your free exhibits registration.

EXPERIENCE THE POWER OF AV FOR FREE!
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